





Thank you John; you're in the right place! And see?! Don't you already want to see and read John’s book?!

And YOU have a book, program, or idea you want to teach and market too; and you want to do what it
took me 13 difficult years to learn how to do with my commodity course! And, just like John and Donald,
you're in exactly the right place!

Ralph Waldo Emerson wrote:

“Once you make a decision, the universe conspires to make it happen.”

And here’s your roadmap! Our Handbook is a precise, detailed guide to develop and market ANY
product or service; it’s EXACTLY what I did with TWMPMM (except I saved you 13 years of fumbling,
floundering, and many failures before I discovered the secrets).

So think of it: Someone else already got rich and famous doing what YOU love to do too, so perform
Dream Ticket #30 and get going — let the world know you're here; ready, willing, and able!

Now as I've said before, read your Handbook and begin performing your
Dream Tickets in any order you're moved to, but DO get DT#3 going ASAP.

It’s so simple, but you never did it before, and it REALLY does begin to
work on you at a deep level and change your perception very quickly (and in
profound ways).

Every DT is important because each one does its own job of changing
your perception, but the following DTs, SPECIFICALLY, focus upon and
carry what you love to do directly into the world, to other people, to your
audience. Whatever Good that’s coming your way will not show up in a

basket on your doorstep; it’s coming through other people. So here they are:
(Got that pencil handy?)
DT#2: You've likely never done this with what you love to do before! Great! Here’s your First Step to

bringing your Dream to fruition.

DT#4: You may have never done this before either! Okay, now’s the time!

DT#13: This helps clarify your Dream in your own mind, which is essential before you can even begin to
communicate it to others!

DT#16: Okay, now your Dream is real — tangible! And also send this to me and we can possibly post it
on the “Plus It!” page at UTSClub.com for all your fellow Club Members to see too.

DT#18: This is so important. Not only do you gain practice explaining your Dream, you'll receive
valuable feedback from others and learn how THEY perceive your Dream. Big corporations and the
advertising industry call this “focus groups.”

DT#30: Even if you think your Dream is common, it's NOT when you infuse it with YOU! How many
comedians are there? How many late-night talk shows? How many grocery stores? How many automobiles?
And why is there a gas station on each corner of an intersection? How many commodity books had been
written before I wrote mine?! Did you ever consider that?

DT#33: Here’s an easy, abundant, free way to put your Dream out there and share it with others.

DT#38: I've told you about this DT over and over, I rave about it, but you just can’t know what 'm
talking about until you experience it for yourself.

DT#40: All our Dream Tickets lead up to this one — it’s the Granddaddy! So keep moving towards it,
and keep that momentum going.




‘The new Hollywood St*r DT: What a marvelous tool we have here! And it’s FREE! So many success
stories surround this Dream Ticket alone. So get going and get in on the action! It’s all here for you, step by
step: If you want your ship to come in, you have to send one out!

And let me offer a word of caution here: A wise advertising man I heard recently compared the Internet
(and Facebook and Twitter in particular) to the classic Hans Christian Andersen tale of the Emperor’s New
Clothes. That’s the story about two weavers who promise an Emperor a new suit of clothes that’s invisible to
those unfit for their positions, stupid, or incompetent. When the Emperor parades before his subjects in his
new “clothes,” a child cries out, “But he isn’t wearing anything at alll” And the Internet is the Emperor.

For Example: John mentions in his email that “I-pad and e-book format would help.” Now I'm sure I know
who told him that: Someone who wants to charge him money to format his book, make it go “viral,” and turn
it into an instant best-seller! A college professor friend of mine fell for this one too and sold only one copy of
her expensively formatted e-book — to me! So when you put your material out there, people can read it just
fine as a WORD document, a PDF, or how about good old-fashioned printing?! (Wow . . . what a concept!)
When demand for your book or guide compels it, THEN handle the i-book and e-book-formatting decision.

So when it comes to the Internet, follow Will Rogers’ sage advice:
“The quickest way to double your money is to fold it over and put it back into your pocket.”

Once again, that’s it for now from the Good Ship UTS!
Onward & Upward,

=

Join the UTS Club Now!

Copyright 2011 by Ken Roberts. All Rights Reserved. | www.utsclub.com




